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CT_CORE_FN_AR_CUST_CONVR_KEYWD
Purpose of Query
Customer Conversations w/keyword - Query returns all customer conversations, items associated with the conversation, date and time, and keywords. User can search by customerID, item, or Keyword.
Folder

AR
Tables
CTW_CUST_CONVER - Customer Conversation Rpt
Prompts
Business Unit = (Equal To)
Customer ID like (%) - (Wild card enabled)
Item ID like (%) - (Wild card enabled)
Key Word like (%) - (Wild card enabled)
Sample Results
Please note, due to page size limitations, sample results may be incomplete.
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Criteria

No hard coded criteria
Note: Runtime prompts are included as criteria.
Fields

	Col
	Record.Fieldname
	Format
	Ord
	XLAT
	Agg
	Heading Text

	1
	A.CUST_ID - Customer ID 
	Char15 
	  
	  
	  
	Customer 

	2
	A.CUST_NAME - Name 
	Char40 
	  
	  
	  
	Name 

	3
	A.CT_CONVR_QUAL_FLD - Conversation Qualifier Field 
	Char30 
	  
	  
	  
	Item 

	4
	A.CONVER_DTTM - Conversation DateTime 
	DateTm 
	  
	  
	  
	Conversation DateTime 

	5
	A.CONVER_SEQ_NUM - Conversation Sequence Number 
	Num4.0 
	  
	  
	  
	Conversation Seq Num 

	6
	A.CT_CONVR_STATUS - Conversation Status 
	Char1 
	  
	N 
	  
	Conversation Status 

	7
	A.DESCR - Description 
	Char30 
	  
	  
	  
	Descr 

	8
	A.OPRID - User ID 
	Char30 
	  
	  
	  
	User 

	9
	A.DESCR254 - Long Description 
	Char254 
	 
	
	
	Long Descr

	10
	A.KEYWORD1 - Key Word 
	Char10 
	  
	  
	  
	Key Word 


